
[image: image1.png]











JOB DESCRIPTION

	Job Description

	Job Title 
	Advocacy and Communications Manager

	Department 
	Programmes

	Salary Grade 
	Grade 6 

	Reporting to
	Country Director/ Head of Programmes  

	Responsible for 
	Program officer and any other junior staff as determined by Country Director 

	Working Relation 
	Program Manager, Programme Coordinators/Managers, Grants and funding Manager, and Partners  

	Place of Work
	Khartoum with frequent travel to project sites in Sudan  

	Contract Duration 
	1 Year, Renewable subject to satisfactory performance and availability of funding  for the position 

	Start Date
	01 September 2015


Background to HelpAge International (HelpAge) 

HelpAge International is a global network of not-for-profit organisations with a vision of a world where older people fulfil their potential to lead active, dignified, healthy and secure lives. With more than 100 affiliates and 300 partners across more than 70 countries the HelpAge International network brings together hundreds of organisations worldwide. HelpAge International has a secretariat with offices in London and Brussels, regional centres in Africa, East Asia/Pacific, South Asia, Latin America, the Caribbean and Central Asia, seven national programmes and a number of emergencies programmes.
HelpAge International has been operational in Sudan since 1984, with the aim of working with, and for, vulnerable older persons to access their rights to independence, participation, care, self-fulfilment and dignity, as stated in the UN Principles for Older People.  Currently HelpAge work in Sudan is in West and South Darfur and Khartoum states. HelpAge work in Sudan in the next five years will be guided by the Global HelpAge 2020 strategy.

The post holder will work in close coordination with the Country Director, Program manager and Coordinators, National partners, and Advocacy and Communications teams in Nairobi and London that is responsible for building profile and promoting understanding of HelpAge, its work and the issues with which it is concerned, through media, publishing and information activities, and through advocacy and campaigning work. It leads on advocacy, coordinating campaigns, produces newsletters, briefing papers and other publications; leads on website management; handles media contacts; works on managing the corporate brand and supporting communications needs of fundraising affiliates.
Job purpose

The Advocacy and Communications Manager will lead on campaigning, advocacy and communications work in the Sudan program aimed at assisting older people to fulfil their potential to lead active, dignified, healthy and secure lives. The post-holder will be part of the Country Management team for Sudan and a member of the East Central West Africa  Regional Advocacy and communications team.
SPECIFIC TASKS AND RESPONSIBILITIES

Advocacy and Policy

· In collaboration with key actors, develop and implement an advocacy strategy in favour of older people in Sudan, and advice/train/support Older People Association, leaders and members, local partners and staff members around it.
· Coordinate all activities and campaigns with Older People Associations (OPAs) and local partners; for example, Age Demands Action activities such as the International Day for Older People, Health day, Women’s day etc.
· Engaging government of Sudan on policies, laws and strategies on addressing Older People Issues, as well as on Sudan’s engagement in protocols, working  groups  at regional, African Union and UN levels. 

· Engage with and influence key audiences such as government, UN agencies, humanitarian and development agencies on pensions, income security, social protection, accountability and transparency, through direct engagement as well as representing HelpAge at conferences and other forums.

· In collaboration with key actors carry out policy analysis on older people issues and policy briefs which will be used to engage the government at various levels on older people issues.
· Lead the organisational agenda on social protection and pensions, providing and facilitating platforms for learning and documenting learning.
· Support the Country Director on implementation of local network plan and implementation of Age Demands Action and other HelpAge campaigns. 

· Proactively develop and contribute to proposal writing to raise resources for advocacy and communications work in Sudan.  

· Create a database of information on older people issues that will feed into the Global Watch Index.

· To project manage policy specific projects/ programmes on advocacy and lobbying including monitoring and management of budgets.

· Develop strong linkages with academic and research institutions and NGOs in Sudan who work on older people issues in Sudan and the East, West and Central Africa region. 

Communications

· Develop and implement HelpAge Communications strategy in Sudan in line with Program plans and strategies.

· Build strong relationships with key people in the national and international media and position HelpAge as a credible and reliable source of information on the issues of older people and ageing.
· Ensure supply of communications information and materials (country info packs, price points, Sponsor a Grandparent reporting, videos and case studies) from Sudan for Age UK/International’s and other affiliates’ public fundraising efforts, and other external stakeholders such as government and humanitarian agencies.
· Edit, manage, track and develop regular and one-off publications such as newsletters, case studies, project summaries and briefs as agreed with the Country Director.

· Manage regular contact to key stakeholders and affiliates in the country using corporate and local resources e.g. country section of website, Ageways, regional newsletters etc. 

· Develop and maintain a regional network database and to keep network affiliates and contacts informed by sending regular e-newsletters and other relevant information

· Liaise with media proactively around key campaigns/events (2/3 a year) and reactively in response to enquiries and coverage of ageing issues (through letters to editor etc).
· Identify and produce quality multi-media information around the HelpAge umbrella themes for local and international usage e.g. in campaigns, for fundraising, on website, in publications, presentations and media work.  

· Lead on developing content for the region’s programme’ section of HelpAge International’s website, and to ensure the content is accurate, lively and up-to-date.

· Provide support and advice to programme staff on strategic communications work and resources available to produce programmes resources. E.g. brand, templates, publication and marketing, flickr Photo library.

· Maintain a list of external suppliers, who can work with programmes staff to produce, publications materials, events etc. Manage these suppliers for agreed projects. 

· Serve as the brand guardian in Sudan and ensure all materials produced reflect HelpAge’s brand position and all staff are aware of HelpAge’s values. Ensure HelpAge’s brand is adequately protected across the region against risks.

Capacity Building

· Build capacity of local partners and stakeholders around advocacy and communications in Sudan to create positive change in the lives of older people.

· Facilitate the capacity building on government, UN agencies and clusters, and humanitarian players on ageing on mainstreaming ageing into humanitarian and development programs in Sudan. 

General

· Represent HelpAge in various national, regional and international meetings as agreed with Country Director.
· To manage any project staff, interns and technical consultants, as designated by the Country Director.
· To contribute to team and departmental meetings.

· The jobholder may be required to undertake additional tasks, commensurate with status, after consultation and the provision of necessary support and training.

· The jobholder is expected to operate within all HelpAge policies and procedures.
PERSON SPECIFICATIONS 

Qualifications

· An advanced university degree, preferably on Media studies, Journalism, Communication, International Relations, Law or equivalent. 

Knowledge and experience - Essential 
· At least 4 years of relevant experience in working with development and humanitarian agencies or equivalent.
· Knowledge of/interest in international development and/or ageing issues. 

· Experience of managing marketing, advocacy or policy campaigns. 

· Proven success in developing and implementing creative campaigns and building networks for change (Essential).
· Experience of writing press releases, pitching ideas to media and briefing journalists.
· Ability to identify opportunities to engage the public in advocacy strategies and convert these into clear campaign messaging and activities. 

· Sound knowledge and understanding of traditional and social media industry and the use of new media technologies for advocacy and communication.
· Experience of managing a photo collection. 

· Experience of producing and marketing publications for international, regional audiences.
· Some experience of monitoring and evaluating the impact of publications. 

· Fluency in English and Arabic (speaking and writing) 

Specific skills and aptitudes - Essential

· Ability to work as a team and on own initiative.
· Ability to prioritise and manage a varied workload and to work under pressure to deadlines.
· Excellent IT skills

· Proven ability to write accessibly for different audiences and to interpret information for them.
· Editing, proof-reading, and production and print management skills.
· Excellent interpersonal skills, including ability to advise staff on production of publications and photographic procedures. 

· Excellent verbal and written communication skills.
· Ability and willingness to be self-servicing, including word-processing, photocopying and filing.
